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A Day in the Life of… 



A Day in the Life of… 

How do we rise above? 
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Real World Events 



Traditional Media Outreach 

• Press Releases 

 

• Public Service 
Announcements 

 

• Direct Mail/Email 



Media Events 



Social Media 

• Facebook 

– 2,116 “likes”  

– 21% increase over 2012 

 

• Twitter 

– 860 “followers” 

– 22% increase over 2012 

 



Facebook 



Twitter 



Concluding Thoughts on Earned & 
Social Media 

• Provide quality, timely information to the media and your 

audience   

• Promote your partners and champions 

• Acknowledge individuals who contribute to the 

conversation 

• Use good etiquette, but have fun with it 

Social Media:  Are you in?  If not, why?  


